	curriculum vitae


	GENERAL INFORMATIONS




	                            Name & First name
	
	Bellalouna Hafsia Hajer

	                                                 Grade 

                                          Disciplined
                                             Specialty

                                     Establishment

                                             Function 

                             Research structure

                                         
	
	Professor

Management Sciences

Marketing
ESCT
Internship director, 2018-2020 

ARBRE



	                                                    Fax
	
	 71 601 311

	                                                 Email
	
	hajer.bellalouna@esct.uma.tn


	TITLES AND EVOLUTION CAREER




	                             Dates (2008-2020)

                             Dates (1999-2004)

                             Dates (1990-1992)

                             Dates (1985-1989) 

                                                   1985


	
	University accreditation, 2008, FSEGT

Professor, 2018, ESCT

Associate Professor, 2013-2018, ISCAE, ESCT

Doctorate, 2004, FSEGT

Assistant Master, 2005-2013, Sup’Com

Director of Department Economy, Management, Law, Languages ​​and Humanities, 2005-2008, Sup’Com
Assistant, 1999-2004, Sup’Com

Diploma of Advanced Studies, 1992, FSEGT

High Commercial Studies, 1989, IHEC Carthage

Baccalauratet Math - Science, 1985, Secondary school of young girls of  Rue de Russie inTunis

Temporary Assistant, 1992-1998, FSEGT

  Director of studies at J/R Consultants, 1993 - 1994

  Commercial and financial director at Maghreb Eudes 1989 – 1990

Trainee at Rhône-Poulenc, Paris, April - May 1992

Trainee at the Commercial Department of Tunis-Air, January - May 1989

Trainee at Administrative and Financial Department of the agricultural cooperative for field crops, August 1986

Trainee at the Administrative and Financial Department of ONTT, August 1985




	EDUCATIONAL ACTIVITIES



	Teaching
	
	 Communication Marketing, Service Marketing, Communication Strategy, Pedagogy and Didactic Seminar, Sensory Marketing, Case Study in Marketing, Intercultural Marketing, Epistemology, Research Methodology, Strategic Marketing, Postal Marketing, Marketing, Marketing of Communication Technologies, Management of Total Quality, Management Techniques, Business Management, Project Management, Management Control, CRM

Engineer, Licenses, Masters, Professional Masters, Doctorate



	                 Supervision of diplomas 
           (completed and in progress)

 
	
	


	                      RESEARCH ACTIVITIES


	        Impacted publications published 
                                         or accepted


	
	1. With Safa Derguechi, Effect of poor quality of service on deviant consumer behavior: the case of the hospital sector, Journal of Sciences de Gestion, N° 287-288, September- December 2017 [Rang 4, CNRS 2017]
2. With Hella Chemingui, Resistance, Motivations and Intention to use Mobile Financial Services, International Journal of Bank Marketing, Vol 31, Number 7, 2013 [Rang 4, CNRS 2017]
3. With Rim Fray, Psychological reactance of consumers facing loyalty programs: the case of loyalty cards in distribution, Revue Management et Avenir,  N°58, pp.55-74, December 2012 [Rang 4, CNRS 2012]
4. With Fatma Bakini Driss & Sabrine Jerbi, Effect of the perceived value of shopping on consumer behavior: case of a specialized point of sale, Journal of Sciences de Gestion, Direction et Gestion des Entreprises, N°237-238, pp.177-182, May- August 2009.
5. With Fatma Ezzahra Bakini Driss & Mustapha Zghal, The influence of Ambient Factors on Consumer Behavior: Music or Silence? Application to the Telecommunications Sector, Journal of Sciences de Gestion- Direction et Gestion des entreprises, N°234, pp97-105,  Novembre- Décembre 2008 et N°236, p58, 2009. 

6. With Fatma Ezzahra Bakini Driss & Mustapha Zghal, The impact of an additional light in a point of sale on the behavioral reactions of the consumer, Journal of Sciences de Gestion- Direction et Gestion des entreprises, N° 229, pp. 41-49, January- February 2008.

	          Indexed publications published 

                                       or accepted

	
	7. With Faten Jebri Yahyaoui, The Adoption Factors of Cloud Computing in the Banking Sector, Tunisian Marketing Review, Vol 3, N°1, pp68- 82, April 2017

8. Avec Chayma Bouaouina, Facebook Virtual Brand Communities: Why I belong and you seek it?  – Case of Ooredoo Telecom Brandpage, International Journal of Economics & Strategic Management of Business Process (ESMB), Vol. 6, pp. 1-5, 2016

9. With Fatma Bakini Driss, Tourist purchasing environment: effects on emotions, perceived value of shopping and satisfaction, Tunisian Marketing Review, Vol 2, N° 2 et 3, pp.87-99, November 2012.

Services associated with products and business performance, Performance: from design to completion, Presses Universitaires de Rennes, March 2008

	    Books and chapters of books 

	
	

	 Scientific publications in proceedings of international peer-reviewed conferences

Participation in national projects

	
	1. With Hela Ghilane, Stimuli, Organisms and Responses of Impulse Buying Online, 18th International conference of the Tunisian Marketing Association, 2020, Hammamet, Tunisia
2. With Afef  SAHLI Sassi, The effect of hesitation on mobile trust, 18th International conference of the Tunisian Marketing Association, 2020, Hammamet, Tunisia
3. With Samar Labidi, Trust and adoption of new technologies: an application to Cloud Computing, 2nd Marketing Days of IDRAC Business School, November, 2017, Nice, France

4. With Selma Hamrouni, Word of mouth and offline political participation, ATIS'17, International Conference on Business Research, Strategic Insights into the Sharing Economy: from Connection to Action, April 29-30, 2017, Hammamet, Tunisia

5. With Safa Derguechi,  , Quality of service, emotion and deviant behavior in the medical sector in Tunisia, First Days of Marketing of IDRAC Business School, December 8-9, 2016, Lyon, France

6. With Manel Azzabi Sassi, The adoption factors of eBAO: Application to the tourism sector ", 14th conference of the Tunisian Marketing Association, 08 and 09 April 2016, Hammamet, Tunisia

7. With Faten Jebri Yahyaoui,  The Factors of Cloud Computing Adoption: Application to the Banking Sector, 14th conference of the Tunisian Marketing Association, 08 and 09 April 2016, Hammamet, Tunisia

8. With Bouaouina Chayma, Facebook Virtual Brand Communities: Why I belong and you seek it? – Case of Ooredoo Telecom Brandpage-, 3rd International Conference on Business, Economics, Marketing & Management – BEMM, November 6 - 8, 2015, Hammamet, Tunisie 

9. Consumer behavior in the telecoms field, GDRI - COMMED Days: Media and Communication: Global Markets, Local Exchanges (CNRS), April 29-30, 2014, Rabat, Morocco

10. With Maroua Gaza,  Effect of Background Music on hedonic responses and on confidence when visiting a Commercial website, 12th ATM International Conference, 4-5 April 2014, Hammamet, Tunisia

11. With Hela Ghilan The effect of impulsiveness, the quality of a website and the attractiveness of the offer on the emotions of the Internet user and impulse buying online, 4th URAM Days , 10-11 May 2013, Hammamet, Tunisia.

12. Avec Nesrine Aoun, Effect of the health band on the behavior of the child, 11th International Colloquium of the Tunisian Marketing Association, 6-7 April 2013, Mahdia, Tunisia.

13. With Hella Chemingui, Resistance and Motivations concerning Tunisian Post office’s Mobile Financial Services, Poster, Human Machine Interaction, 28 Mars-2 Avril 2013, Chennai, India

14. With Nesrine Belaid, Quality of websites, psychological reactance and avoidance behavior: case of travel agencies, 11th International Trend Marketing Conference, January 19-21, 2012, Venice, Italy.

15. With Fatma Ezzahra Bakini Driss & Mustapha Zghal,  Tourist purchasing environment: effects on emotions, perceived value of shopping and satisfaction, 25th International Congress of the French Marketing Association, 6-7 May 2010, Le Mans, France.
16. With F. Bakini Driss & S. Jerbi,  Effect of perceived shopping value on consumer behavior: case of a specialized point of sale, 8Th International Marketing Trends, January 16 and 17, 2009, Paris, France

17. With Fatma Ezzahra Bakini Driss &  Mustapha Zghal, The impact of physical and social environment on the consumers’ behavior: the case of services’ companies, Quis 10, The 10th International Research Symposium on Service Excellence in Management, University of Central Florida, 14-17 Juin 2007, Orlando, Florida, USA

18. With Naouel Abdelmoula Sebai, Hamida Skandrani &  Mustapha Zghal, Transactional, relational or hybrid for the acquisition of a competitive advantage? Case of Tunisian companies, 75th ACFAS congress, Trois-Rivières, Solid relationships in a changing world: relationship marketing and collaboration, University of Quebec in Trois-Rivières, May 7-11, 2007, Quebec, Canada.

19. Services Associated with Products and Business Performance, Symposium in search of performance: a manager's concept essential to business, University of Bretagne, February 1-2, 2007, Brest, France.

20. With Rim Methamem Boudali, Product Services: Component of Companies’ Performance, International Seminar in Service Management, Aix en Provence, May 30-June 2, 2006, Lalonde Les Maures, France.

21. With Mustapha Zghal, Educational innovation and continuing education: application to the Higher School of Communications in Tunis, International Symposium on Educational Innovations and Management Training, October 11-12, 2002, HEC Montreal, Canada

PAQ-DGSE-ESCT « PeRR », 2020


	     Participation in projects carried out   

          within international cooperation 
	
	               GDRI COMMED in partnership with IRMC & CNRS, 2011-2013
               Tempus project, Sup’Com, 2005-2007




	COLLECTIVE INTEREST ACTIVITIES
Organization of scientific events 
Participation in juries
Reviewer in scientific journals
Expertise activities, advice
Membership of learned societies
Others

	
	Tunisian Marketing Association ATM,  2020

Business creation, entrepreneurship, Sup’Com, 2006- 2008 

National competition for selecting Associate Professor, 2020-2021

Internal promotion competition to the grade of master technologue, technologue, principal professor at Esprit School of Business, 2019

National competition for selecting Assistant, 2013-2015

University accreditation at IHEC & ISGT, 2013-2020

Doctoral thesis at ESCT, ISGT, FSEGT,  IHEC Carthage & FSEGS, 2013-2020

RTM, IBIMA, URAM, Journal of Marketing Trends, IDRAC Business School
Diagnosis and strategic action plan, Sotetel, 2013-2014
ATM, AFM, research Laboratory ARBRE, ISGT

2018-2020: Member of the scientific council, ESCT

2005-2008 : Member of the scientific council, Sup’Com
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